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OPEN THE BLACK BOX (1)
(2009 - 2019) > Pervasività
1) Effetto ‘airification’ 2) La città turistica 3) I meccanismi dell’intermediazione (es. automazione algoritmica) 

OPEN THE BLACK BOX (2)
(2020 - 2021) > Impatto COVID-19
Gli impatti della pandemia sugli spazi dell’intermediazione digitale

OPEN THE BLACK BOX (3)
L’offerta nel 2022-23
Post-pandemic city?
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The article focuses upon Airbnb.com, given
that it is the most widely-used short-term
rental platform in Italy, and based on the idea
that such diffusion is an important part of the
problem. The hypothesis is that short-term
rentals do not merely contribute to increasing
the accommodation capacity of urban areas,
but radically change the morphology of the
tourist city and, consequently, the
relationships between residents
and visitors.

Celata, F., & Romano, A. (2022). Overtourism and online short-term rental 
platforms in Italian cities. Journal of Sustainable Tourism, 30(5), 1020-1039.



The morphology of the (short-term) tourist city
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1. spazializzazione degli annunci Airbnb
2. Edge di interpolazione
3. Distanza < del valore mediano
4. Citta turistica (fractal area).
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Florence 2.3 77% 70% 3599 +39% 29.1% 149.5% 118.5%

LA PENETRAZIONE DI AIRBNB NELLA CITTA’ IPER-TURISTIFICATA (2019)
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Impatto: 1 appartamento ‘intero’ su 3 offerto 
sulla piattaforma
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ROMA
Variation of the resident population in Rome, 2006-2018 (Base:
2006 = 100). The tourist city’s neighbourhoods are those that
fall almost completely within the fractal area (Figure 5): Centro
Storico, Trastevere, Esquilino, XX Settembre, Prati and Eroi. Data
source: Municipality of Rome

Variation of the resident population in Venice, 2006-2018 (Base:
2006 = 100). The tourist city corresponds to the zone “centro
storico”, i.e. the main central islands (neighbourhoods: S.Marco-
Castello-S.Elena-Cannaregio and Dorsoduro-S.Polo-S.Croce-
Giudecca). Data source: Municipality of Venice
(https://www.comune.venezia.it/it/content/serie-storiche).

VENEZIA

Celata, F., & Romano, A. (2022). Overtourism and 

online short-term rental platforms in Italian 

cities. Journal of Sustainable Tourism, 30(5), 1020-

1039.



Average distance between the resident population and the closest accommodation facility in Rome. 
Data source: Insideairbnb, Municipality of Rome, ISTAT

Entire Municipality ‘Tourist city’

Hotels and similar 649.5 mt 279.2 mt

Airbnb listings 136.7 mt 10.5 mt

Non-hotel registered 

accommodation facilities
351.1 mt 51.1 mt

CLOSENESS

AIRBNB VS HOTEL

Celata, F., & Romano, A. (2022). Overtourism and online short-term rental platforms in Italian cities. Journal of Sustainable Tourism, 30(5), 1020-1039.



MECCANISMI CIRCOLARI CUMULATIVI 
CHE VEICOLANO

UNA SPAZIALITA’ SELETTIVA

Celata F., Capineri C., Romano A., (2020). A room with a 
(re)view. Short-term rentals, digital reputation and the uneven 
spatiality of platform-mediated 
tourism, Geoforum, 2020. https://doi.org/10.1016/j.geoforum.2
020.04.007
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In this framework, a central question is not any more ‘if’ digital platforms mediated the social reality, but the ‘where’ rather then ‘if’, of the socio-spatial consequences of platform-mediated
practices in urban spaces. In sum, it is crucial to study how platforms operate and what effects they have in space (Van Dijck, 2020).

IL RIVERBERO DELLO SPAZIO DEI FLUSSI NELLO SPAZIO DEI LUOGHI

560.000 recensioni | 10 anni
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L’IMPATTO DELLA CRISI DA COVID-19

AGOSTO

FIRENZE

ROMA MILANO

NAPOLI

Romano A., (2021).The shifting geographies of digital intermediation: the effects of the COVID-19 pandemic on short-term rentals in Italian cities. Digital Geography and Society.



City Variation in listings 

supply

Moran's 

I 

deactiva

tion 

areas)

Moran's 

I 

(increas

e areas)

Number 

of 

reviews

2008-

2020

Variation 

of 

demand

2018-

2019

Variation 

of demand 

2019-2020

Rome -9.19% 0.53 0.29 1158271 33.65% -70.07%

Milan -10.16% 0.39 0.22 475446 133.45% -77.71%

Florence -3.79% 0.42 0.33 593669 48.44% -77.57%

Naples -5.46% 0.25 0.34 224854 43.76% -63.92%

VARIAZIONE DELL’ OFFERTA (agosto 2019- agosto 2020)

WHERE?

ROMANO A., (2021). The shifting geographies of digital intermediation: the effects of the COVID-19 pandemic on short-
term rentals in Italian cities, Digital Geography and Society..
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Shifting Geographies



- Crescono gli Appartamenti 
interi (es. Firenze 78%)
- Mercato pervaso da 

Corporate Hosts
- Da sharing a forme di 

capitalismo avanzato
- Polarizzazione ulteriore
- Hotel room?

L’OFFERTA 2023



L’OFFERTA 2023 A
FIRENZE

65.6%
multi-listings

3,693 (34.4%)

single listings

7,034 (65.6%)

multi-listings

78.5%
entire homes/apartments

8,419 (78.5%)

entire home/apartments

2,120 (19.8%)

private rooms

41 (0.4%)

shared rooms

(1.8%)

longer-term rentals

147 (1.4%)

hotel rooms
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La distribuzione dei ‘multilistings’



Conclusioni

▪ La de-strutturazione spaziale del fenomeno utile a decodificare i processi che
sottostanno alle dinamiche al centro del dibattito la cui comprensione diviene
fondamentale per la Pianificazione strategica / Regolamentazione.

▪ Airbnb  = impatti diretti maggiori rispetto ad un ‘normale’ processo di 
gentrificazione pertanto si amplifica lo spopolamento in termini di pop residente
a favore di quella transiente.

▪ Polarizzazione al centro non solo per l’attrattività del ‘centro’ ma anche per 
processi di automazione algoritmica gestiti dalla piattaforma che veicolano
spazialità selettive.

▪ Capacità resiliente della piattaforma nonostante la crisi

▪ Es. Long term > 28 giorni che però viene offerto in maniera residuale

▪ Al netto delle fluttuazioni del mercato la polarizzazione rimane elevata anche se 
non ai livelli pre-covid.

▪ La fotografia attuale conferma la trasformazione del mercato SMTR 

▪ Es. Multilistings crescent / Corporate Hosts

▪ Es. Hotel offrono i propri servizi su Airbnb (4% del totale a Roma, 1.4% a Firenze).

▪ Venezificazione possibile senza un piano?

▪ Quale modello adottare? Come e cosa regolamentare? Quali gli effetti della
regolamentazione?

antonello.romano@unisi.it



Riferimenti

Romano A. (2022). La geografia delle piattaforme digitali. Mappe, spazi e dati
dell’intermediazione digitale. Florence University Press, 2022. ISSN 2704-6249 (print), ISSN 2704-
5870 (online), ISBN 978-88-5518-602-5 (PDF), ISBN 978-88-5518-603-2 (XML), DOI
10.36253/978-88-5518-602-5

Celata F., Capineri C., Romano A., (2022). A room with a (re)view. Short-term rentals, digital
reputation and the uneven spatiality of platform-mediated tourism, Geoforum, 2020.

Celata, F., & Romano, A. (2022). Overtourism and online short-term rental platforms in Italian
cities. Journal of Sustainable Tourism, 30(5), 1020-1039.

Romano A. (2021). The shifting geographies of digital intermediation: the effects of the COVID-19
pandemic on short-term rentals in Italian cities, Digital Geography and Society.

Picascia, S., Romano, A., Teobaldi, M. (2017). The airification of cities: making sense of the impact
of peer to peer short term letting on urban functions and economy, in Proceedings of the Annual
Congress of the Association of European Schools of Planning, Lisbon, pp. 2212- 2223. ISBN: 978-
989-99801-3-6.

antonello.romano@unisi.it


	Diapositiva 1
	Diapositiva 2
	Diapositiva 3
	Diapositiva 5
	Diapositiva 6
	Diapositiva 7
	Diapositiva 8
	Diapositiva 9
	Diapositiva 10
	Diapositiva 11
	Diapositiva 12
	Diapositiva 13
	Diapositiva 14
	Diapositiva 15
	Diapositiva 16
	Diapositiva 17
	Diapositiva 18
	Diapositiva 19: POST
	Diapositiva 20
	Diapositiva 21
	Diapositiva 22
	Diapositiva 23: Conclusioni
	Diapositiva 24

